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Introduction

2016 was another exceptional year for the 
UK cinema industry.

While a record-breaking 2015 was always going to 
be a hard act to follow, the cinema-going public 
responded to a diverse film slate and the continued 
investment by cinema operators in all aspects of the 
big screen experience in a way that saw 2016 out-
perform even its trailblazing predecessor in terms  
of box office, and almost match its success in terms 
of admissions. 

Film distribution colleagues undoubtedly played  
a major role here, continuing to observe a 52 weeks,  
12 months of the year release strategy, with films 
from each quarter of 2016 eventually occupying the 
final year’s top ten. 

During the year, the Association continued to work 
with its members and colleagues from across 
the industry on a wide range of strategic and 
operational issues. 

While the referendum on UK membership of 
the European Union proved a major distraction 
for many, there were nevertheless still a range of 
opportunities for the Association to reach out to 
politicians and policy-makers to reinforce its core 
message around the economic, social and cultural 
value provided by the UK cinema sector. 

This proved crucial in areas where changes in 
public policy provided an opportunity to progress 
existing workstrands – such as the development of 
a cinema operative apprenticeship in response to 
the announced Apprenticeship Levy – or had the 
potential to impact negatively on the sector – such 
as the unexpected announcement of a ‘sugar tax’ 
on certain types of soft drink.

2016 saw the Meerkat Movies 2 for 1 cinema ticket 
promotion go from strength to strength. Backed 
by a sizeable marketing budget and the endless 
creativity of colleagues at comparethemarket.com, 
take-up of the promotion doubled over the year.

While changes in the organisational landscape 
around tackling film theft in cinemas were not 
allowed to detract from the UK’s position as a 
World leader in this area, there was no room for 
complacency; the arrival of IPTV box and ‘stick’ 
technology as a straightforward and seemingly 
socially-acceptable way of accessing illegal content 
presents the whole industry with one of its most 
serious threats of recent times. 

Throughout 2016, the Association remained in 
dialogue with the British Film Institute as it looked 
to shape a fresh strategy to develop new audiences 
for British independent and specialised film. With 
every sign of stronger partnerships emerging at the 
ground level, related work in engaging children and 
young people in film and cinema also continued, 
with the UK cinema sector providing significant 
financial and in kind support for the work of the 
organisation Into Film.

Amongst other key areas of Association activity  
were work on disability and access, energy efficiency, 
entertainments licensing, film classification, food 
safety and cinema security.

The Association remains dependent on – and 
hugely grateful for – the support and engagement 
of its Executive Board, its wider membership and 
partners across the industry as it endeavours to 
provide a high level of service to operators large  
and small as they in turn work to ensure that as  
many people as possible choose to see films in  
their best possible setting – the cinema theatre. 
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UK cinema performance – an overview 

01



UK Cinema Association Annual Report 20164

The global sector 

1.1   As the table below shows, while UK cinema 
admissions remained strong but stable, 

other European film territories experienced 
widely differing fortunes during 2016, the result 
of a number of factors including local economic 
conditions and the strength of the domestic  
film slate. 

1.2   In terms of global box office, the year  
saw China run the US an increasingly 

close race for the title of biggest film territory, and – 
in another sign of changing times – South Korea for 
the first time entering the global top six, displacing 
India. Japan occupied third slot and while France 
(experiencing another strong year) remained  
ahead of the UK in terms of overall admissions,  
the positions were reversed when box office  
was considered, with the UK fourth and France  
fifth overall.

 Cinema admissions Cinema admissions Change
Country 2016 (million) 2015 (million)  (%)

Austria 15.0 15.8 –5.2

Denmark 13.5 14.2 –5.1

Finland 8.6 8.8 –1.8

France 212.7 205.3 3.6

Germany 121.1 139.2 –13.0

Ireland 15.8 15.2 4.0

Italy  105.4 99.4 6.1

Netherlands 34.2 33.0 3.7

Norway  13.1 12.0 9.0

Portugal 14.9 14.6 12.2

Russia  192.1 174.4 10.1

Spain  101.0 94.2 7.2

Sweden  17.8 17.0 4.2

Switzerland  13.7 14.8 –7.2

Turkey  58.6 60.5 –3.0

United Kingdom 168.3 171.9  –2.5

Source: UNIC
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The UK year in review

1.3  The monthly figures for UK cinema 
admissions in 2016, alongside those 

for 2015, are set out below.

 Cinema admissions Cinema admissions Change
Month 2016 2015  (%)

January 14,029,310 15,386,610 –8.2

February 15,352,658 15,162,922 1.2

March 13,388,081 11,544,674 16.0

April 13,134,753 15,125,895 –13.2

May 12,498,334 12,665,652 –1.3

June  10,707,878 13,254,544 –19.2

July 16,590,400 15,869,636 4.5

August 18,088,513 14,374,123 25.8

September 11,664,455 9,238,723 26.3

October 15,191,619 15,407,383 –1.4

November 12,397,524 15,410,911 –19.5

December 15,216,370 18,489,325 –17.7

Total 168,259,894 171,930,400 –2.1

Source: Cinema Advertising Association
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1.4  The top ten films for the year were  
as below.

   Box office/
Title  Distributor  £m

1 Rogue One: A Star Wars Story Walt Disney 56.4

2 Fantastic Beasts and Where to Find Them Warner Bros 52.1

3 Bridget Jones’s Baby Universal 48.1

4 The Jungle Book Walt Disney 46.2

5 Finding Dory Walt Disney 42.9

6 Deadpool 20th Century Fox 37.8

7 Captain America: Civil War Walt Disney 36.9

8 Batman V Superman: Dawn Of Justice Warner Bros 36.6

9 The Secret Life Of Pets Universal 36.3

10 Star Wars: the Force Awakens Walt Disney 35.9

Source: ComScore
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1.5  While the year began on a high  
as a result of the record-breaking 

performance of Star Wars: the Force Awakens 
(released in December 2015), any anticipated 
boost to box office from those films released 
during the so-called ‘awards season’ in truth failed 
to materialise, with only the eventual BAFTA ‘best 
film’ winner The Revenant making any significant 
contribution.  

1.6  However that slow start was forgotten 
over the rest of the first quarter, as 

Deadpool – the first of a number of unanticipated 
box office successes through the year – and then 
both Batman vs Superman: Dawn of Justice and 
Zootropolis helped push admissions ahead of the 
same point in 2015. 

1.7  Despite the contribution of both The 
Jungle Book (another film to exceed 

expectations) and Captain America: Civil War, April 
saw something of a slow-down, this continuing 
through the early Summer months, with only 
X-Men Apocalypse and then in particular The Secret 
Life of Pets maintaining any significant forward 
momentum. 

1.8   It wasn’t until the late Summer that box 
office truly took off, with an exceptionally 

strong slate of family titles, led by Finding Dory but 
also including The BFG, aided by the more adult-
oriented action of Jason Bourne and Suicide Squad.

1.9   That strong showing continued into the 
early Autumn with the arrival of a diverse 

slate including The Girl on the Train, Trolls and 
Doctor Strange, all of which combined to see  
UK box office cross the £1 billion boundary on  
8 October – the earliest point in the year it had  
ever reached this level. 

1.10   The year ended on a high with the 
arrival in its final weeks of Fantastic 

Beasts and Where to Find them and Rogue One:  
A Star Wars Story, the latter going on to become 
the highest-grossing film of the year. 

1.11  Overall the year ended up slightly in 
terms of box office, at £1,246,558,036 

(up 0.8 per cent on 2015) and down a little in 
admissions at 168,259,894 (down 2.1 per cent). 
In truth though, 2015 – a record-breaking year in 
a number of regards – was always going to be a 
tough act to follow, and few at the outset of 2016 
would have predicted the year’s strong showing.

1.12  That performance was underpinned by 
another solid contribution to the 

box office by British films, where UK independent 
and UK-qualified content accounted for 34.9 per 
cent of total revenues. 

1.13  Within those same headline figures, 
digital 3D remained an important 

strand of additional income during the year. Of  
the top ten films, eight were made available in  
the 3D format. 
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Strategic issues 
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2.1  During 2016, the Association supported 
and represented its members across 

a range of strategic issues. A headline account of 
the relevant activities of the Association in these 
areas follows. 

2.2  The Association strongly supports the 
principle of maintaining a clear ‘window’ 

between a film’s theatrical release and its release 
on other platforms, believing that this ensures that 
audiences continue to enjoy the widest possible 
range of films in their intended environment, 
the cinema theatre. It is the unique nature of the 
cinema experience that means that so many 
cinemas across the UK remain key focal points for 
their local communities. 

2.3  During the course of 2016, the average 
theatrical release window decreased 

from 108 to just over 102 days. As ever however this 
masked a wide range of practices, with a number 
of films being released on very short windows of 
less than two weeks and an increasing number 
observing windows of 30-90 days. 

2.4   While decisions on the release window 
around any individual film are a 

commercial matter between exhibitors and the 
relevant distributor, and not therefore something 
in which the Association has any role, it would be 
concerned by any moves taken in this regard which 
were at the expense of cinema exhibition, a part 
of the film industry which continues to perform 
strongly and provide a solid foundation  
for subsequent elements of film revenue.

2.5  The year saw media coverage of a small 
number of high profile attempts from 

outside of the industry to ‘disrupt’ the current 
business model, typically through the promotion 
of an early video-on-demand service. While in the 
end none of these came to fruition, dialogue will 
inevitably continue within the industry (and on a 
commercially confidential basis) on how best to 
meet the needs of the customer while maintaining 
economic viability for all. 

Release windows
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British Film Institute (BFI) 

2.6  The Association remained actively 
involved throughout 2016 in a number 

of strands of the BFI strategy Film Forever.  
More details on specific elements of this are set  
out below. 

BFI Audience Development

2.7  As part of the above strategy, the BFI  
had established a number of Lottery-

funded initiatives specifically aimed at developing 
new audiences for British independent and 
specialised film, the most relevant to the interests 
of Association members being the work of 
the Film Audience Network (FAN) and the BFI 
Neighbourhood Cinema Fund.

2.8  The Association strongly supports the 
underlying aim of the FAN, but had 

voiced concerns in the early stages of the 
programme about the extent to which more 
mainstream venues were seen as genuine partners 
in seeking to deepen and widen audiences. While 
a number of FAN ‘Hub Lead Organisations’ are 
members of the Association, there had been 
a sense that in some areas the value of the 
mainstream sector in this regard was not being  
as fully recognised as it might be. 

2.9  These concerns coincided with those 
raised by Association members about 

the BFI Neighbourhood Cinema Fund, a funding 
programme that aims to support community 
groups wishing to establish or sustain local film 
venues in ‘under-served’ areas. The early lack of 
involvement of the wider sector in decision-making 
meant that issues had arisen where the provision 
of funding to certain venues was felt to impact on 
existing mainstream provision. 

2.10  Positively, following discussions with 
both the BFI and a number of the 

individual HLOs, 2016 saw continued progress in 
aligning interests on all sides. The willingness of the 
BFI to involve the Association in decision-making 
around the Neighbourhood Cinema Fund – 
identifying and resolving potential issues before  
they arose – was particularly welcome. 

BFI 5-19 film education scheme  
– Into Film

2.11  Through the cross-sectoral body 
Cinema First, the UK cinema industry 

provides annual funding of £700,000 to Into Film, 
the delivery partner for the BFI 5-19 film education 
scheme. 

2.12  Into Film aims to inspire dynamic  
ways of learning with film and 

connecting with cinema that reach the widest 
possible young audience across the UK. Investment 
from Cinema First supports a range of activity to 
grow young people’s passion for, affinity with and 
respect for film and cinema with the aim of them 
becoming the paying audience of the future. 
Undoubtedly, the flagship event of Into Film’s 
audience development activity is the Into Film 
Festival - the largest free film festival in the World.

 2.13  The 2016 Festival, which ran over 
three weeks in November, saw 

478,000 children and young people and their 
teachers attend 3,000 screenings, special events 
and previews across 560 cinema sites. The Festival 
was supported by all of the major UK cinema 
operators as well as a large number of smaller 
operator members of the Association. Over half 
of the programme was accessible, including audio 
described, subtitled and ‘autism friendly’ screenings. 
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2.14   Festival highlights included Roald  
Dahl Centenary events: ‘Scratch 

’n’ Sniff’ Matilda screenings; huge The BFG props; 
Fantastic Mr Fox dress-up; science experiments; 
and even a giant peach. Guest speakers included 
Rosamund Pike, Nick Hornby, Gurinder Chadha, 
Industrial Light & Magic, Framestore and The 
Academy. A specially-commissioned pre-reel 
championed the ‘gold standard’ nature of the big 
screen experience and encouraged return visits. 
Many operators worked with Into Film to create 
and distribute voucher ‘bounceback’ incentives 
to encourage this audience to return as paying 
customers post-Festival. 

2.15  As part of the wider government-
backed education campaign and 

working in partnership with the Industry Trust and 
the creative industries, Into Film ran a campaign 
to increase respect for IP amongst young people. 
The cinema trailer and classroom resources helped 
teachers and students discuss the complex issues 
involved and widened their knowledge of the 
subject. The campaign reached 785,000 young 
people in 2016. 

2.16  Working with distributors, Into Film 
delivered new release campaigns 

for A Beautiful Planet, Race, Kung Fu Panda 3,  
A United Kingdom and Swallows and Amazons  
and created unique content for its Get Into Film 
YouTube channel around Secret Life of Pets, The 
LEGO Batman Movie, Moana and Doctor Strange. 

BFI 2022

2.17  2016 saw the BFI mount a wide-
ranging consultation exercise as it 

gathered views on its future direction. This included 
a national programme of roadshow events, a 
number of which were attended by the Association, 
which was called on, on more than one occasion, to 
remind those present of the potential contribution 
of the mainstream exhibition sector to developing 
audiences for more specialised film content.

2.18  At the end of the year, the BFI 
launched its five year strategy for

2017-2022, BFI 2022. Arranged around three key 
pillars – Future Audiences, Future Learning and 
Skills and Future Talent – the strategy suggested 
a number of areas where the Association and its 
members could continue to work with the BFI in 
broadening and deepening audiences for film in 
currently under-served areas, or for films outside  
of the mainstream. 

2.19  The Association looks forward to 
continuing its dialogue with the BFI 

on these important issues. 
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2.20  The issue of music rights collection 
remains a key concern for cinema 

operators, not just in this country but across Europe. 
In the UK, cinemas are required to make music 
rights payments to two collecting societies: PRS for 
Music, which collects on behalf of songwriters and 
composers; and PPL, which collects on behalf of 
musicians. Both require that cinemas pay a fee for 
music played at their sites, whether as part of a film 
or event or simply as background music in foyers 
and auditoriums.

2.21  The Association and its members 
support the right of all creative 

people to be rewarded for their work. However,  
all also strongly believe that it is important that the 
royalties paid are a fair and appropriate reflection 
of the value that music provides to the overall 
experience. There is also the need to ensure 
transparency in the system so that it is clear how 
performers are rewarded for their work.

2.22  Association members continue to 
believe that the fees demanded by 

PRS are too high and do not reflect the contribution 
of music to the modern cinema-going experience. 
Equally it is understood that PRS would like to see 
their members realise an even larger return.

2.23   While neither side is happy with the 
status quo, given the potential 

downside of opening up debate on an already 
complex tariff, Association members agreed to the 
current tariff being ‘rolled over’ unchanged into 
2016. However the Association reserves the right to 
revisit this position should circumstances change. 

2.24  The work of the Film Complaints 
Panel, reconstituted in 2014 under 

the Chairmanship of Thomas Dillon, continued 
during the course of the year. Although the Panel 
had no formal hearings, Thomas kept in touch with 
the changing characteristics of the sector through 
the UK Cinema Association and the Film Distributors’ 
Association. 

Music rights Film Complaints Panel
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Referendum on UK membership  
of the European Union (‘Brexit’)

3.1 2016 saw a number of political issues  
and policies emerge which presented 

a challenge to the interests of Association members. 
A summary of areas in which the Association sought 
to influence the political and public policy agenda 
is below. 

3.2  Being a broad-based organisation that 
represents members with a wide range 

of viewpoints, the Association did not take a formal 
position on the referendum on EU membership 
which took place in June. Rather it stood ready to 
work with industry colleagues in dealing with the 
impact of any outcome. 

3.3  While the eventual vote to leave will in  
all probability have only a limited direct 

impact on the UK cinema sector, there do remain 
some concerns, and even more significant 
challenges arising from its impact ‘upstream’, in 
particular around film production. On the former, 
a number of Association members benefit from 
funding from the Europa Cinemas scheme, which 
provides financial incentives for sites to show non-UK 
European film content. For colleagues in production, 
the potential impact of ‘Brexit’ on free movement 
of labour both into and out of the country, as well 
as on the existing tax credit scheme for inward film 
investment, are all seen as significant threats to the 
long-term success of that sector. 

3.4  During the months immediately following 
the referendum, the Association was 

involved in a number of roundtable discussions with 
colleagues from across the film industry, convened 
by the British Film Institute and intended to develop 
a coherent manifesto for Government as it entered 
the inevitably complex challenge of negotiating the 
UK’s exit from the EU. Those discussions continued 
as the year closed.
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Pro-cinema messaging  
campaign

Film theft

3.5  The Association continued its pro-cinema 
messaging campaign, seeking to ensure 

that key Parliamentarians and opinion-formers 
better understood the value of the industry in 
economic, social and cultural terms. 

3.6  The run-up to and aftermath of the EU 
referendum – not least the change in 

Prime Minister – proved a significant distraction to 
the normal run of political affairs. So while work 
continued with colleagues at PSA Communications, 
not least in continuing the ongoing programme 
of visits to local cinemas by MPs and other 
Parliamentarians (with over 150 visits now recorded), 
gaining the attention of politicians proved 
increasingly challenging.

3.7   One exception to this was a roundtable 
dinner held in early June, bringing 

together senior cinema executives and the Minister 
for the Creative Industries, the Hon Ed Vaizey MP. In 
a positive and wide-ranging discussion, Association 
members were able to impress on the Minister the 
strength and dynamism of the sector. 

3.8  Although the Minister left his post soon 
after the EU referendum, the Association 

looks forward to continuing the same positive 
relationship with his successor, Matt Hancock MP.

3.9  The Association continued to support  
the lobbying efforts of the Alliance for 

Intellectual Property, which maintained pressure on 
the UK Government to protect film distribution and 
exhibition from proposals in the EU Digital Single 
Market that attack territoriality. 
 

3.10  Since the EU Referendum, the Alliance 
has engaged across Government 

delivering clear messages on the value and 
importance of IP to the UK economy to ensure 
that this is reflected in both industrial strategy and 
international trade policies. The Alliance also created 
British IP Day to provide a focus for all in the IP value 
chain to engage politically and raise issues that 
affect individual businesses.
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3.11  Over a number of years, the Association 
has worked with its members in 

responding to increasing Government concerns 
around the potential health impacts of certain 
food and drink offerings, whether through product 
reformulation, reduced portion sizes or better 
nutritional and calorific information. 

3.12  In doing so, it has however urged 
Government to recognise that there 

is a large element of consumer choice here, and 
that while cinemas will always look to explore what 
more they might do in this regard, the contribution 
of cinema food and drink to the overall issue is likely 
to be less than insignificant.

3.13  2016 saw a range of policy 
developments in the public health 

arena with potential implications for the UK 
cinema sector. The background to each, and the 
Association’s involvement, are set out below.

Soft drinks industry levy

3.14  In March, the Chancellor used his 
Budget Statement unexpectedly 

to announce the introduction of a levy on soft 
drinks containing added sugar. Applying to 
producers and importers of these types of drinks 
from April 2018, the levy would have a lower and 
higher rate depending on the amount of sugar 
contained in each drink by volume. 

3.15  While – as noted above – the levy will 
apply to producers and importers and 

not to retailers such as cinemas, there is of course 
always the likelihood that any increased costs on 
the former arising from this change will be passed 
further up the supply chain.

3.16  In the run-up to the Budget, the 
Association had worked with a 

number of other trade organisations, in particular 
the British Soft Drinks Association, to impress on 
Government the lack of evidence that such a  
move – which had been introduced in a small 
number of other territories – would help achieve 
their desire policy goal of reducing sugar 
consumption amongst the population. 

3.17   Given the sense that relevant policy 
officials had been persuaded to 

look at other measures, the Budget announcement 
was therefore totally unexpected, and as the year 
progressed all interested parties worked to try 
better to understand what the potential impact  
of such a levy might be. 

Restrictions on advertising

3.18  Notwithstanding the unexpected 
announcement above, the Association 

nevertheless continued to work with industry 
partners in responding in a progressive and 
proportionate way to public health concerns. One 
example of this was its work with colleagues at the 
Cinema Advertising Association (CAA) in formulating 
an appropriate response to an Advertising 
Standards Authority (ASA) consultation exercise in 
May, looking to establish a consensus on whether 
the existing Committees for Advertising Practice 
(CAP) code might be strengthened with regard to 
the advertising of high fat, sugar and salt (HFSS) 
foodstuffs to young audiences. 

3.19  In responding, the Association agreed 
with the CAA that the sector should 

look to introduce stricter controls here, in particular 
looking to limit the exposure of such advertising 
where audiences which were likely to be significantly 
made up of young people aged under 15. This 
change would bring the cinema sector in line with 
approaches already adopted by the TV industry.

Public health
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3.20  In December, the ASA announced 
agreement with these changes, 

to be implemented from July 2017.

Government Strategy on Tackling  
Childhood Obesity 

3.21  The Government Strategy on Tackling 
Childhood Obesity – which had been 

delayed on a number of occasions before its 
eventual publication in August – set out a number 
of headline measures intended to take this agenda 
forward. 

3.22  A number of these centred on further 
voluntary activity by relevant sectors 

in terms of the areas of activity noted above, 
specifically product reformulation, reduced portion 
sizes and better nutritional and calorific information 
for consumers. Dialogue on all of these issued 
continued with both Public Health England and 
Department of Health officials as the year ended.

3.23  In July 2015, the Government 
announced plans to introduce an 

‘Apprenticeship Levy’ from April 2017, the objective 
of this being to support the establishment of an 
additional three million apprenticeships by 2020. 
The Levy will apply to all employers with a total 
annual wage bill in excess of £3 million, and be set at 
0.5 per cent of that figure. The Levy will be available 
to all employers – regardless of whether they have 
contributed – to draw down to fund accredited 
apprenticeship places. 

3.24  While supportive of the overall 
objective of improving the quality 

and breadth of training in the general workforce, 
in common with a number of bodies representing 
sectors of the creative industries, the Association 
voiced significant doubts to Government about 
whether the Levy was the best way to tackle 
this or whether, given its specific nature – where 
production and distribution in particular rely heavily 
on a freelance workforce – the UK film industry  
leant itself readily to such an approach. 

3.25  Mindful however of the Government’s 
stated determination to see this 

delivered (and a resultant estimated annual 
contribution of some £1 million from the largest 
UK cinema operators) the Association worked with 
colleagues at Creative Skillset and the wider sector 
to lobby Government such that the intended 
approach was made more relevant to the needs  
of the cinema industry. 

Apprenticeship levy
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Classification of screen advertising National Minimum Wage/ 
National Living Wage

3.26  Despite a commitment in May 2013 
to remove the dual regulation facing 

screen advertising – whereby any content needed 
to be both classified by the British Board of Film 
Classification (BBFC) and cleared by the Cinema 
Advertising Association (CAA) – 2016 began without 
any action on the part of Government. As a result 
the existing regime continued, meaning that screen 
advertising remained less flexible and therefore less 
competitive than other platforms such as TV and 
online, with a resultant loss of income. 

3.27  In an attempt to resolve this impasse, 
the Association – worked closely with 

colleagues at the BBFC and CAA – had in 2015 
begun discussion on an alternative approach, 
whereby the BBFC would delegate its duties in this 
regard to the CAA, retaining its role only in a limited 
number of specific instances. 

3.28  Given the need to secure 
Government endorsement for this 

approach, all sides worked hard to offer reassurance 
that this change would not see any reduction in 
levels of public protection; in fact in a number of 
regards the opposite would be the case. It was 
therefore seen as a significant development when 
the decision to remove the BBFC from this arena 
was publicly endorsed by Films Minister Ed Vaizey 
MP at the end of March, the new regime coming 
into force the following month. 

3.29  The arrival in April 2016 of the 
National Living Wage, a higher level 

of National Minimum Wage for all employees aged 
25 and over, had been flagged up by Government 
during the previous year. While its arrival was 
therefore not unexpected, given the lack of 
consultation or discussion at the time, this change 
did represent an additional financial burden and  
one for which plans had to be put in place. 

3.30  While understanding the stated 
rationale for this measure, here – 

as with the related National Minimum Wage for 
workers aged 24 and under – the Association 
urges Government to be mindful of the cumulative 
impact of these additional demands on the finances 
of companies, particularly when taken alongside 
other initiatives such as the Apprenticeship Levy. 
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Public advocacy
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Pro-cinema messaging Specific issues

4.1  During the course of the year, the 
Association continued its efforts to make 

the voice of UK cinema operators heard on key 
issues. Engagement with a wide variety of key 
contacts in the print, online and broadcast media 
ensured that they were made aware of the sector’s 
position on issues affecting the industry. 

4.2  As well as offering more general 
commentary, Association was called 

upon to offer specific comment during the year  
in a number of key areas. Particular examples  
are set out below. 

Sound levels in cinemas

4.3  In March, the Association responded  
to apparent criticisms by the film 

composer Hans Zimmer of the clarity of sound 
found in many cinemas. Reminding everyone of the 
millions of pounds that had been invested in recent 
times by operators in the cinema experience, the 
Association nevertheless noted that different people 
have different levels of tolerance when it comes to 
volume in particular, and encouraged any customer 
who found cinema sound to be too loud (or indeed 
too quiet) to make this known to cinema staff.

Growth of boutique cinema

4.4  In September, the Association was 
approached by Sky News with a proposal 

for a news piece on how cinema was responding to 
the perceived ‘threat’ from online services such as 
Amazon and Netflix. With a view that those services 
are direct competition for home entertainment 
rather than the immersive out-of-home experience 
offered by cinema, the Association instead sought 
to turn this approach around, persuading the 
broadcaster instead to produce a positive piece on 
the growth of boutique cinema, one strand of the 
increasing interest of the sector in what might be 
termed ‘the experience economy’.

4.5  Filmed in The Lounge at Odeon 
Whiteleys, Bayswater as well as at a pop-

up cinema event in South London, the eventual 
news piece was a much more positive and upbeat 
account of the health of the sector. 
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Social media activity

UK box office

4.6  Saturday 8 October 2016 saw UK box 
office cross the £1 billion boundary at the 

earliest point ever in the year (indeed a full ten days 
ahead of the same point in a record-breaking 2015). 
The Association took advantage of this milestone to 
place a number of positive articles about the health 
of the sector across mainstream media outlets. 

Christmas opening

4.7  2015 had seen the screen advertising 
agency DCM in the media spotlight 

following their decision to decline the screening 
of an advertisement produced by the Church of 
England. While that issue was eventually resolved, 
the end of 2016 saw a return to broadly the same 
area, with a number of major cinema operators 
required publicly to justify their decision to open 
sites over the Christmas period. The Association  
was able quickly to intervene here, citing the success  
of such openings in recent years and pointing out 
that cinema staff (who had volunteered to work  
on these days) were well-rewarded with increased 
rates of pay.

4.8  Outside of the issues and press contacts 
above, the Association continued

to use social media channels, including its Twitter 
feed @Cinema_UK, to offer comments and updates 
on a range of aspects of cinema and cinema-going 
as well as providing a commentary on its own 
activities and those of members. By the end of 
the year the Association’s Twitter feed had gained 
over 1,600 ‘followers’, a significant number of those 
themselves journalists or bloggers. 

4.9  In order to provide an up-to-date digest 
of key facts and figures, in 2016 the 

Association also continued to publish a monthly 
‘cinema barometer’, setting out the latest 
admissions and box office figures, audience 
breakdowns by region and other key data.
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05

Promotion and marketing
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Cinema First Meerkat Movies

5.1  During the year, the work of Cinema First, 
the cross-industry body charged with 

finding ways to promote and encourage cinema-
going, continued. 

5.2  The Meerkat Movies promotion, the 
result of a cross-industry partnership 

with the price comparison company 
comparethemarket.com, continued to enjoy strong 
growth in 2016. Having been established the 
previous year following a decision by Cinema First 
to end its partnership with the telecommunications 
company EE, the promotion continued to allow 
eligible customers to benefit from a 2 for 1 cinema 
ticket offer on either a Tuesday or Wednesday  
each week.

5.3  Amongst a series of campaigns 
supporting the promotion during the 

course of the year, the Spring months saw a ground-
breaking partnership with colleagues at Warner Bros 
around their tent-pole release Batman vs Superman: 
Dawn of Justice. This included not only extensive 
TV and out of home advertising, but also a limited 
edition series of themed toys. 

5.4  That was followed in turn by a more 
wide-ranging Six Weeks of Summer 

campaign, highlighting the exceptionally strong 
family slate over the Summer months, backed by  
TV spots promoting Finding Dory and Pete’s 
Dragon, and then by a new creative featuring 
Macaulay Culkin. 

5.5  As a result of this creative marketing,  
the backing of a significant marketing 

budget, and the support of the vast majority of 
cinema operators and all film distributors, the 
number of redemptions (free tickets given away) 
during the second year of the promotion more  
than doubled. 
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Screen Awards

5.6  For the fourth year, the Association 
supported the Screen Awards, the 

event providing an excellent way for the sector  
to recognise and celebrate excellence and 
achievement both in exhibition and across the  
wider cinema industry. 

5.7  As well as sponsoring the Exhibition 
Achievement Award – deservedly 

given to Geoff Greaves, owner of Merlin Cinemas – 
the Association also encouraged applications from 
members for the two cinema of the year categories, 
offered to an individual site run by a company with 
24 or fewer screens and an individual site run by a 
company with 25 or more screens. 

5.8  In that the winners were judged not 
solely on box office and admissions 

but also on marketing, innovation and outreach, 
these were hotly-contested categories with the 
eventual winners – the Genesis, Mile End (24 screens 
or fewer) and the Picturehouse Central, London (25 
or more screens) – richly deserving of their awards.
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Operational issues

06
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Film theft

6.1  Efforts continued throughout the year to 
maintain the sector’s success in ensuring 

the content security of UK cinemas, something 
which has seen an exceptionally small number of 
films recorded at member sites in recent years. 
While the lack of up to date data on the overall 
impact of film theft on the industry remains a 
frustration (the last reliable figures dating from 
2011, when financial losses to the UK cinema sector 
were calculated at some £216 million or 21 per 
cent of annual box office) there remains no lack of 
determination on the part of UK cinema operators 
to play their part. 

Film theft in cinemas

6.2  2016 saw some significant structural 
changes here following the 

announcement in May of a decision by the 
Motion Picture Association – the trade grouping 
representing the major US Studios – to withdraw 
funding from the enforcement body the Federation 
Against Copyright Theft (FACT), which had for over 
a decade been responsible for leading the fight 
against film theft in UK cinemas.

6.3  As a result of these changes, the Film 
Distributors’ Association – which had 

funded in cinema activity for a number of years 
– decided to bring responsibility for this ‘in house’ 
under the auspices of the newly-formed Film 
Content Protection Agency (FCPA). Following 
its establishment in October, the FCPA will 
continue much of the same good work in terms 
of awareness, training and investigation, albeit 
expanded to include Ireland as well as the UK. 

6.4  The success enjoyed by FACT over the 
long period of its involvement, and its 

commitment to combating piracy in cinemas, was 
marked at the FCPA’s inaugural rewards presentation, 
where FACT Chief Executive Kieron Sharp was 
commended on behalf of the organisation. FACT 
continues to work closely with the FDA and also 
continues to provide anti-piracy protection services 
including source piracy detection and investigations 
to a number of UK film studios.

6.5  Closer to the frontline, 2016 was another 
successful year in terms of preventing 

film piracy at source, with no full proven recording 
in UK cinemas. That said, a total of 90 disrupted 
attempts to record films through the year (a record) 
showed that the issue had far from gone away. 

6.6  The year saw several significant 
investigations being undertaken 

following incidents in UK cinemas. One of these 
saw five members of a so-called ‘release group’ 
jailed for a total of 17 years at Wolverhampton 
Crown Court in January 2016 after their conviction 
for illegally distributing films online following an 
investigation by FACT. Over a number of years, the 
group had illegally released online more than 2,500 
films including Argo, Avengers Assemble and Skyfall, 
resulting in millions of illegal downloads of valuable 
titles. During the sentencing hearing all five men 
accepted that they had caused total losses in excess 
of £5 million.

 6.7  Throughout 2016 cinema staff across the 
UK attended informative briefings on film 

piracy and were provided with expert advice and 
information on how their vigilance could tackle 
illegal recording. Over the year, more than 2,500 
cinema staff attended 80 sessions across the 
country. 
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6.8  The Film Protection Programme also 
continued to recognise cinema staff 

for their efforts in tackling film piracy. Across the 
year, 28 cinema staff were rewarded for successfully 
disrupting attempts illegally to record films including 
Finding Dory, Suicide Squad and The BFG.

6.9  Realising that no matter how effective 
the programme might be, more can 

always be done to improve awareness amongst 
frontline cinema staff, in April the Association 
commissioned a special training video, providing 
a better understanding of the background to 
film theft, the methods typically adopted by its 
perpetrators and the steps that cinema staff should 
take if they suspect illegal activity is taking place 
on their site. Produced and shot by graduates 
from the National Film and Television School, the 
film featured senior staff from the Association, key 
cinema operators and the FCPA.

6.10  The completed film was circulated in 
the Autumn to all Association member 

sites for use in staff induction and refresher training 
courses. 

Industry Trust for IP Awareness

6.11  Throughout the year, the Association 
continued to support the work of 

the Industry Trust for IP Awareness, which took on an 
additional urgency during 2016 as the organisation’s 
work focussed on tackling the increasing threat 
posed by the use of IPTV box and stick technologies 
as a way to access illegal film content.

6.12   Research carried out by the Trust  
at the end of the previous year – 

comprising surveys on use as well as public attitudes 
– had confirmed that the prevalence of these new 
technologies was growing significantly, and serving 
to ‘socialise’ the viewing of illegal film content 
beyond previously-accepted norms. 

6.13  In particular the research suggested 
that these new avenues were opening 

up illegal content to UK consumers earlier than ever 
before, with 73 per cent using this technology to 
watch films still playing on the cinema and 60 per 
cent to watch films not yet released in UK cinemas. 

6.14  Having established the scale and 
impact of IPTV piracy, discussions 

continued over the course of the year on how  
best to tackle this problem through targeted  
and accurate consumer messaging.
 

6.15  Away from this issue, the Trust also 
continued its content-led Moments 

Worth Paying For campaign, which has served to 
transform public attitudes towards film theft. In the 
six years since its establishment, the campaign has 
reached over two billion consumers, generating an 
estimated media value of £49.3 million. In 2016, 
the campaign generated just under £10 million of 
media value, delivering a return on investment of 
£68 against every £1 spent. 

6.16  The campaign, which continues to 
benefit from the donation of valuable 

screen time by Association members, saw 
collaborations on a range of titles including: Eddie 
The Eagle; David Brent: Life On The Road; Central 
Intelligence; Storks; and Rogue One: A Star Wars 
Story. All trailers signposted viewers to the industry-
funded FindAnyFilm.com site, which directs users 
to legal content sources, strongly promoting the 
purchase of cinema tickets. 
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6.17  During 2016, the Association worked 
both with members and a range of 

other colleagues to ensure the UK cinema sector 
continued to develop its approaches around 
meeting the needs of disabled customers. 

6.18  In doing so, the Association was 
supported by the advice and 

guidance of its retained disability advisors Freeney 
Williams, and by its longstanding Disability Working 
Group (DWG). Comprising representatives from 
circuit and independent cinema operators as well  
as colleagues from distribution, technology suppliers 
and organisations representing disabled people, 
the DWG met four times during the year, but was 
involved on a regular basis across a range of  
relevant issues.

6.19  The Association remains hugely 
grateful to all of those that support 

its work on these important issues, and who help 
to make the cinema-going experience as enjoyable 
and accessible as possible for all disabled customers. 
Details of the core workstrands are set out below.

Training and awareness

6.20  The Association has in the past 
developed a number of training 

resources for cinema staff to help them deal with 
issues around access and disability, most notably 
the ‘Welcoming Disabled Customers’ training 
film and workbook, produced and circulated to 
member sites in 2012. More recent discussions 
with key members however suggested that many 
companies might benefit from an even more 
proactive approach.

6.21  In response, working with Freeney 
Williams, the Association delivered 

through 2016 a series of training workshops 
for cinema managers, the aim of which was to 
enable participants better to deal with challenging 
situations, to improve their understanding of the 
legal framework within which cinemas operate,  
and to build individual confidence and awareness. 

6.22  Five workshops were delivered  
during the year, each involving 

representatives from a range of member companies. 
The sessions, which were very well-received, also 
allowed participants to share and learn from each 
other’s experiences. Building on the lessons learnt 
from these initial sessions, the Association will 
continue with this programme in 2017. 

Accessible screenings 

6.23  The Association remains aware that 
while the provision of accessible 

screenings – whether subtitled, audio described or 
autism friendly – has grown significantly in recent 
years, levels of awareness and consequently take-up 
have remained relatively low. 

6.24   In an attempt to address this, in 
Summer 2016 the Association ‘soft’ 

launched Accessible Screenings UK, the first fully 
comprehensive, accessible and searchable listings 
site for all industry information about UK accessible 
screenings: www.accessiblescreeningsuk.org.uk 

6.25  The Association believes the site has 
huge potential to help grow the 

audience for accessible screenings of all kinds, 
providing not only accurate and comprehensive 
listings, but also detailed information on the access 
features available at each cinema site, news and 
updates on relevant developments across the 
industry, as well as a mechanism to allow audience 
members to feed back on their own experiences. 

Disability and access
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6.26  Accessible Screenings UK continued 
to be developed over the latter 

part of 2016, with the inclusion of more information 
from across the Association membership. The aim  
is for a full public launch in Summer 2017. 

Subtitling

6.27  Over the last decade, subtitled 
screenings for deaf and hearing-

impaired customers – sometimes called ‘open 
caption’ screenings – have grown significantly.  
There are now over 1,500 subtitled screenings  
every week in UK cinemas. 

6.28  While this is hugely positive, the 
general unwillingness of the wider 

audience to attend such screenings – and the 
resultant reluctance of cinema operators therefore 
to schedule them at peak times – has resulted in 
something of an impasse, with little likelihood of 
any significant further increases in provision in the 
medium term.

6.29  With that in mind, throughout 2016 
the Association continued to adopt 

a dual strategy of raising awareness (and hopefully 
take-up) of subtitled and other accessible screenings 
as well as encouraging industry partners to consider 
the development of other approaches  
to captioning.

Audio Description 

6.30   Audio described (AD) screenings are 
intended to benefit visually-impaired 

and blind customers, involving an enhanced 
soundtrack (including descriptions of action on 
screen) being made available to audience members 
through headphones 

6.31  The growth and provision of audio 
described screenings in UK cinemas 

has been one of the key accessibility achievements 
in recent years. In 2016, nine of the top ten films 
each week were available in audio described form. 

6.32  Always keen to explore new 
approaches in the area of accessibility, 

at the end of 2016 and working with colleagues at 
the Royal National Institute for the Blind (RNIB), the 
Association arranged an industry demonstration 
of a smartphone ‘app’ which promises (if proven) 
to open up audio description to a much wider 
audience. The Association and RNIB will continued 
to pursue the potential use and roll-out of this 
technology in 2017.

Autism friendly screenings

6.33  One of the key developments in 
accessible cinema in the last few 

years has been the growth in provision of autism 
friendly screenings (AFS), where sound volumes are 
slightly reduced, lighting left on at a low level and 
audience members allowed to move around and 
make noise. AFS have become increasingly popular 
for people on the autism spectrum and their 
families who otherwise feel reluctant to attend  
the cinema. 

6.34  Working with relevant representative 
groups at both the national and 

local level, a significant number of Association 
members now run regular AFS, with 2016 seeing 
another increase in provision, with consistent 
feedback from operators on the benefits this 
activity provides in growing a local and loyal 
audience.
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6.35  As part of its efforts to encourage 
further growth in provision, in 

April the Association for the third year running 
invited members to mark World Autism Awareness 
Day (Wednesday 2 April) by hosting AFS at their 
cinemas on and around that date. The response 
was again excellent, with over 1,000 autism friendly 
screenings across 400 sites, resulting in over 9,000 
admissions during that week. 

Dementia friendly screenings 

6.36  Dementia friendly screenings are  
a relatively new but growing area 

of activity for UK cinema operators and – similar  
to autism friendly screenings – involve the creation 
of a cinema environment that allows people with 
varying degrees of dementia to enjoy the big  
screen experience. 

6.37  Better to understand best practice in 
this area, the Association established 

a group comprising relevant charities, key cinema 
circuits and other operators who had been 
delivering such screenings.

6.38   Discussions within this group 
established that while the social 

benefits of running these were apparent, and 
individual shows were generally well-attended, there 
were common issues around ensuring sufficient 
and appropriately-trained staff, finding suitable 
programming and establishing a sustainable 
programme. As a result, no self-sustaining and cost-
effective delivery model yet existed, something the 
group intends to look at again – in discussion with 
the BFI Film Audience Network – in 2017. 

CEA Card

6.39  The CEA Card scheme, established 
well over a decade ago, provides 

one way in which cinemas can meet their 
obligations under the disability provisions of the 
Equality Act 2010 to make reasonable adjustments 
in order to facilitate disabled people visiting their 
local cinema. A person holding a CEA Card is 
entitled to a free ticket for someone to accompany 
them to the cinema. 

6.40  During the course of the year, an 
increasing number of applicants 

took advantage of the more straightforward online 
application process introduced in 2014, resulting 
in continued strong demand for the scheme, 
with over 120,000 new Cards issued and over 1 
million free tickets provided to ensure that disabled 
customers were better able to enjoy their cinema-
going experience. 
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6.41  The Association has an ongoing role in 
supporting its members in 

ensuring that staff are equipped with the right 
skills for the modern workplace. This has involved 
working at the strategic level with the sector 
skills agency Creative Skillset in ensuring that the 
framework of support and provision remains 
appropriate. In addition, Association Chief Executive 
Phil Clapp is Deputy Chair of that organisation’s Film 
Skills Board.

Cinema Operative Apprenticeship 

6.42  The cinema industry – like any other 
– relies on the talent and capabilities 

of all who work within in it. While individual 
companies within the sector have a strong track 
record of attracting and retaining talent, there is 
always of course more that can be done, not least  
in ensuring greater consistency across the piece.

6.43  In 2014, the Association had, working 
with members, developed and 

submitted to Government for approval a ‘cinema 
operative’ apprenticeship standard under the (then) 
trailblazer initiative. While this had ultimately been 
rejected, there was a feeling at the time that the 
work undertaken presented a solid foundation, 
should there be a desire to revisit this issue in  
the future. 

6.44  The announcement of the planned 
Apprenticeship Levy in 2015, and 

considerations of the opportunities it provided 
for the cinema sector, led the Association in 
2016 to re-open this workstrand. Working with 
Lifetime Training (a national training provider for 
apprenticeships) and recognising the unlikelihood of 
getting a cinema-specific apprenticeship accredited 
in time for members to benefit from the Levy, the 
Association sought to build on existing Government-
accredited apprenticeships in customer service and 
hospitality respectively, adding a bespoke ‘cinema 
operative’ pathway incorporating key elements 
relevant to the level and likely role of an apprentice 
working in the sector.

6.45  The ‘cinema operative’ unit – which 
covers the following areas: cinema 

and the wider industry; accessible cinema; cinema 
technology and presentation; cinema marketing 
and sales; and cinema audience development –  
was developed in consultation with a working 
group of members, including both large and smaller 
operators. While each company will be free to 
choose which overarching apprenticeship best suits 
its needs, the overall aim is to establish a coherent 
cross-sectoral training and development pathway 
that is fit for purpose and recognises the skills and 
knowledge that are specifically needed for working 
in the modern cinema sector.

6.46  With significant support and 
involvement from across the whole 

sector, the UK Cinema Association and Lifetime 
Training are currently piloting this new approach  
in time for the arrival of the Levy in 2017. 

Skills and training
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Cinema security

6.47  The need to ensure the comfort  
and security of audiences remains of 

paramount concern for all cinema operators. At the 
same time, there is an understanding that whatever 
measures are taken should be proportionate and 
not unnecessarily detract from the enjoyment of 
the big screen experience. 

6.48  Following a number of public order 
and other incidents in 2012, the 

Association had established a Security Working 
Group to discuss and share best practice in this 
area. The Working Group – consisting of operations 
colleagues from the major circuits as well as 
representatives from the police and security services 
– kept in close contact throughout 2016, sharing 
information when required. 

6.49  In the light of ongoing security 
concerns, during the year the 

Association also continued to disseminate guidance, 
training materials and updates to members to 
ensure that all were adequately equipped to cope 
with a range of challenging scenarios. 

6.50  Energy efficiency and environmental 
management remain an important 

operational and ethical issue for cinema operators. 
During 2016, the Association continued its work 
with the consultancy Energise to support cinemas 
in becoming more energy-efficient and in reducing 
carbon emissions. 

6.51  Work in this area that the Association 
has supported with its members 

to date suggests that while good progress has 
been made, there is a great deal more potential for 
individual cinema sites to reduce both their energy 
bills and carbon footprint. 

6.52  The Association also worked with 
Energise to develop an online forum, 

providing a mechanism to share relevant case 
studies with its wider membership. The forum will 
allow members to share best practice and provide 
advice on how cinemas can through small changes 
reduce their energy consumption.

Energy efficiency and 
environmental management
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07

Partnerships
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7.1  Throughout 2016, the Association 
continued to draw strength from its 

partnership with organisations across a wide range 
of cinema territories as well as closer to home.

UNIC

7.2   The Association continued closely  
to involve itself with the work of the 

European trade grouping the Union Internationale 
des Cinémas (UNIC – International Union of 
Cinemas), now bringing together cinema trade 
associations and key operators from across 36 
territories and of which the Association’s Chief 
Executive Phil Clapp serves as President. Meetings 
in Brussels, Cannes, Barcelona and Paris allowed 
the sharing of information, ideas and expertise 
and information with European colleagues on 
admissions, release windows, film theft, cinema 
security, music rights and disability and access.

7.3  The year also saw UNIC – along with 
colleagues from across the wider 

European industry – continue to oppose European 
Commission proposals to establish a ‘Digital Single 
Market’ for film, a development which would at the 
very least challenge the system of multi-territory 
licensing of film rights across Europe which have 
stood the industry in good stead for a number of 
years. This proposal – driven more by ideology than 
an understanding of the realities of the commercial 
market was the subject of a range of meetings with 
both the European Parliament and Commission.

7.4  2016 saw the CineEurope event, the 
official convention of UNIC and now 

in its fifth year in Barcelona, continue to go 
from strength to strength. The event brings 
together over 3,200 professionals from across 
the European cinema industry to discuss issues 
of common concern and learn more about 
emerging technologies and business challenges. 
The Association was pleased again to be able 
to negotiate an additional discount for smaller 
operator members, many of whom were as  
a result able to attend for the first time. 

NATO

7.5  The Association’s relationship with the 
National Association of Theatre Owners 

(NATO), representing cinema exhibitors in North 
America and beyond, continued to be a source 
of strength in 2016. Dialogue between the two 
organisations covered a range of issues, including 
public health, music rights, minimum wage levels, 
film theft, disability and access and cinema security.

International
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National Film and Television School 
(NFTS)

7.6  The National Film and Television School  
(NFTS) is regularly cited as the World’s 

leading international film school, and has a proud 
history of training many of those behind the camera 
who go on to achieve BAFTA and Oscar recognition. 

7.7  Following discussions between the School 
and the Executive Board, in 2016 

the Association became a ‘Key Partner Sponsor’ 
of the NFTS, with the primary aim of embedding 
modern cinema practice more effectively within 
the School’s curriculum, and in particular to 
support its new MA in Marketing, Distribution, 
Sales and Exhibition. As part of this partnership, the 
Association was invited to award two scholarships  
to MA students to support them through their  
two-year courses. 

7.8  Underpinning that commitment, it was 
agreed that the Association would look 

to establish a programme of preview screenings 
across the year, to raise funds but also gain profile 
for the NFTS with the wider public. The first of these 
saw a partnership established with colleagues at 
20th Century Fox around their film Miss Peregrine’s 
Home for Peculiar Children, previews of which were 
shown in over 400 UK cinemas in September.

British Screen Advisory Council (BSAC)

7.9  During the year, the Association continued 
to support and involve itself in the work 

of the British Screen Advisory Council (BSAC), an 
independent industry-led membership body which 
brings together the widest range of UK interests, 
knowledge and contacts in the UK audiovisual 
sector to provide an independent platform for  
the regular exchange of ideas and information.

7.10  A key focus of BSAC’s policy activities  
in 2016 was the referendum on UK 

membership of the European Union (‘Brexit’). 
This included commissioning a risk assessment 
on the impact of Brexit upon the audiovisual 
industries before the referendum; producing 
recommendations for Government to bear in  
mind during subsequent negotiations; and 
organising private roundtables with senior 
Commission officials.

National
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Other partners

7.11  The Association enjoys the support  
of a wide range of industry and other 

partner organisations throughout the year. Principal 
amongst these were colleagues in film distribution, 
with which it discussed a wide range of strategic 
and operational issues, including film delivery, 
film classification and the availability of accessible 
formats

7.12  Over the course of the year, the 
Association also looked to strengthen 

links with two key industry charities: the Cinema 
and Television Benevolent Fund, a long-standing 
partner providing welfare and other support to 
those working in the film industry; and MediCinema, 
a more recently-formed organisation, building 
and running cinemas in hospital settings. The 
Association will continue to develop this dialogue 
over 2017 and beyond. 

7.13   Many of the other key partner 
organisations without whose support 

the Association could not do its work are 
mentioned elsewhere in this report, but also 
included the Independent Cinema Office, the 
British Kinematograph Sound and Television 
Society (BKSTS), the British Association for Screen 
Entertainment, the Event Cinema Association, 
Moving Picture Distribution and the screen 
advertising agencies Pearl & Dean and Digital 
Cinema Media. Particular thanks are again due 
to colleagues at IHS (formerly Screen Digest) and 
Rentrak (now ComScore) for their support across  
the year in providing key statistics and data.

7.14  The Association is grateful to all those 
who supported its work during 2016. 

Executive Board

7.15  The Executive Board met four times 
during 2016, discussing a range of 

strategic issues including the Meerkat Movies 
promotion, the relationship with the British Film 
Institute, the National Film and Television School, 
the Film Complaints Panel, music rights payments, 
disability and access, film theft, pro-cinema 
messaging, the Apprenticeship Levy and cinema 
security. During the year, the Association was 
delighted to welcome Light Cinemas to its  
Executive Board. 

Regional branches

7.16  These now cover Wales, Scotland, the 
West of England, the Midlands and 

North of England and London and South England 
respectively. Over the course of the year, branch 
meetings were held at the Genesis Mile End and 
Phoenix Finchley (London and South), Everyman 
Leeds and AMC Manchester (North and Midlands), 
White River Cinema, St Austell and Savoy Cinema, 
Exmouth (West of England) and Glasgow Film 
Theatre and Dominion, Edinburgh (Scotland) and 
Chapter Arts Centre, Cardiff (Wales). As the year 
closed, efforts were continued to establish a branch 
for members in Northern Ireland. 

7.17  The Association is grateful in particular 
for the support of the elected Chairs of 

each of its regional branches.

Executive Board  
and Regional Branches
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Profit and loss account 
for the year ended 31 December 2016

  2016 2015
  £ £

Turnover 428,715 448,270

Administrative expenses (509,380) (434,939)

Operating profit/(loss) (80,665) 13,332

Other interest receivable and similar income 2,347 2,101

Profit/(loss) on ordinary activities before taxation (78,318) 15,433

Tax on profit/(loss) on ordinary activities — (420)

Retained profit/(loss) on year (78,318) 15,013

Balance sheet 
as at 31 December 2016

   2016  2015
   £  £

Fixed assets

Tangible assets  5,542  10,004

Current assets

Debtors 86,390  64,553

Cash at bank and in hand 1,276,682  1,886,851

   1,363,072  1,951,404

Creditors: amount falling due within one year (1,129,202)  (1,643,678)

Net current assets  233,870  307,726

Net assets  239,412  317,730

Reserves  317,730  302,717

Profit and loss account  (78,318)  15,013

Members funds  239,412  317,730

Excerpts from the UK Cinema Association Ltd (formerly Cinema Exhibitors’ Association Ltd) Accounts 2016.
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Past Presidents

CEA Ltd Executive Board Chairman
Barry Jenkins, OBE 2005-12

CEA Executive Board Chairman
Barry Jenkins, OBE 1999-2005

S Fishman, CBE 1994-99
R C Warbey 1993-94
I N Riches 1992-93
M J Vickers 1990-92
E J Lee, MBE 1985-90
D F Chamberlain 1984-85
G W Rhodes 1982-84
R J Dowdeswell 1980-82
D M Cameron 1979-80
S Shurman 1977-79
C W A Painter 1976-77
R J Dowdeswell 1974-76
Miles P Jervis 1973-74
Victor Chapman 1972-73
Kenneth Rive 1970-72
Wyndham Lewis, OBE, JP 1969-70
J K Stafford Poole 1968-69
H S Roelich 1967-68
Wyndham Lewis, OBE, JP 1966-67
J F Wood 1965-66
Peter King, MA 1964-65
G L Barber, Ald, JP 1963-64
Miles M Jervis 1962-63
S K Lewis 1961-62
Alfred Davis 1960-61
J D Richards 1959-60
E J Hinge, CBE 1958-59
George Singleton, CBE 1957-58
B T Davis, FSAA 1956-57
R H Godfrey, JP 1955-56
C H Whincup 1954-55

J W Davies, OBE  1953-54
W J Speakman  1952-53
H P E Mears, Ald, OBE, JP  1951-52
A B Watts, FSAA 1950-51
Sir Alexander B King, CBE, DL, LD, JP 1949-50
Dennis C Walls 1948-49
B T Davis, FSAA 1947-48
Fred A Prior, FSAA 1946-47
G H Scarborough 1945-46
Sir W S Clift 1944-45
H Simpson, Counc 1943-44
W J Speakman 1942-43
S K Lewis 1941-42
H P E Mears, Ald, OBE, JP 1940-41
E J Hinge, CBE 1939-40
M A Nyman, BSc 1938-39
C P Metcalfe 1937-38
T H Fligelstone, Col, MC  1936-37
R Dooner 1935-36
J Pollard, Counc, JP 1934-35
J Welsh, Baillie 1933-34
R E Richards, Ald 1932-33
R V Crow 1931-32
W Stephenson 1930-31
F H Cooper 1929-30
H Victor Davies 1928-29
E Hewitson, Counc 1927-28
W N Blake 1926-27
Thos Ormiston, CBE  1925-26
J H Dovener, Counc 1924-25
A J Gale, Maj, OBE, MCC, JP 1923-24
E Trouson, Ald, JP  1922-23
C G MacDonald, JP  1921-22
R R Goodwin, CBE, MCC  1920-21
A E Newbold, MP 1915-20
W Fowler-Pettie 1914-15
R Tennyson-Jupp, Dr 1913-14 
E M Barker  1912-13
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UK Cinema Association Ltd 
Executive Board Members – April 2016

Phil Clapp, Chief Executive
Mike Vickers, Honorary Treasurer

Larger Operator Board Members / Nominated Substitutes

Cineworld Cinemas – Matt Eyre / Shaun Jones 

Curzon Cinemas – Mel Alcock / Rob Kenny

Empire Cinemas – Justin Ribbons / Paul Baxter / Craig Jones

Everyman Cinemas – Crispin Lilly

Light Cinemas – Keith Pullinger

Moviehouse Cinemas – Michael McAdam / Hugh Brown 

Natl Amusements (UK) – Duncan Short / Mark Barlow 

Odeon Cinemas – Duncan Reynolds / Andy Edge

Reel Cinemas – K C Suri / Naveen Suri

Scott Cinemas – Peter Hoare

Vue Entertainment International – Kevin Styles / Dominic Rowell 

Smaller Operator Board Members/Nominated Substitutes

The Picture House, Uckfield – Kevin Markwick (London and South)

Savoy Cinemas – James Collington / Zeffirellis, Ambleside – Dorothy Smith /  
Reels on Wheels – Robert Johnson (North and Midlands)

Pavilion Cinema, Galashiels – Andrew Poole / Neil Poole (Scotland)

Chapter Arts Centre, Cardiff – Sally Griffith (Wales)

Wells Film Centre – Sally Cooper (West of England)



Phil Clapp
Gráinne Peat
James Connor

3 Soho Square
London
W1D 3HD
United Kingdom

T: 020 7734 9551
E info@cinemauk.org.uk 
W www.cinemauk.org.uk 

 @Cinema_UK

Registration number 5144256
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