
Understanding 45+ Lapsed 
Cinema Goers



Our objective: to understand the 
barriers to cinema-going amongst the 
45+ yet to return and how to 
encourage them back into cinemas
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Two phases of research

QUANT DATA ANALYSIS

597 x UK ADULTS AGED 45+ 
October & December 2021

QUAL ONLINE COMMUNITY

31 PARTICIPANTS AGED 45+
31st Jan – 4th Feb 2022



Propensity to return to the cinema 
driven not only by demographics but 
also by mindset
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Nervousness for cinema existed 
across all demographics but 
more marked amongst 45+

45+ were twice as likely as 
younger cinema goers to be unsure

65-74s were 3x more likely to be 
unsure if they will return

Women were significantly more 
uncertain than men
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Cinema confidence driven by Covid mindset 
– picture improving slowly

Optimistic

“I’m 
already 
going”

42% Returned

Resistant

“It’s just 
too risky”

1% Lost

Cautious

“I’d love 
to go but 
not quite 

yet”

29% Intender

Worriers

“I will go 
back, I am 

just not sure 
when” 

28% Unsure
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For over 45s yet to return, cinema is 
seen as a high risk activity with 
uncertain rewards
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RISKREWARD DECISION

Behaviours are driven by a risk vs reward equation
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I’m back attending football 
matches and we’ve just had our 

first theatre visit since the 
pandemic – our next show is 
already booked! I’ve still not 

returned to the cinema though.

Male, 65-75

To this day I am still sticking to 
the rule of 6. I would feel very 

uncomfortable sitting in a cinema 
surrounded by people, albeit 

maybe wearing masks and social 
distancing. The pandemic isn’t 

behind us.
Female, 55-64



EMOTIONAL 
CONNECTION

?
INSIDE

PERSONAL PASSION

?
WITH STRANGERS

SOCIAL INTERACTION

?
UNIQUE ACTIVITY

?
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Cinema is not yet felt to deliver enough 
reward to outweigh perceived risk

Only 32% of Cinema 
non-returners aged 45+ 

said they feel safe at 
cinema 

RISKREWARD



COVID FEAR - 81% HASSLE – 40% PERSONAL FINANCES – 20%

PERCEIVED SLATE – 18% HOME CONTENT – 17% COMPANIONS – 16%
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There are factors beyond Covid involved in the equation



To encourage more over 45s to return, 
we need to do more to convince them 
that the cinema is a high reward, low 
risk activity
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Market challenges are putting off cold prospectRemind audiences of the joy of going to the cinema
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Superior Technology Shared Experience

No DistractionsImmersive



It's a shared experience, like going to a 
concert. Everyone will share the story at 
the same time. Also if you’re among the 
first to see the film, for example a 
midnight screening, then it's like being 
part of an exclusive club.
- Female 45-54

It is very different than watching a film at 
home because you get ‘that cinematic 
experience’. Fantastic graphics, amazing 
surround sound, it’s just like being in the 
film itself. You can engross yourself into the 
film and let your mind run away with you.
- Female 55-64
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Help highlight the upcoming slate that appeals to 45+
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Promote relevant slate 
for older tastes

Quality of slate is 
broad and strong

Nostalgic stories 
that connect



Use value initiatives to 
prompt consideration 
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Bundles

Loyalty Scheme

Group Discounts

Special offers will entice customers back to 
reset the routine of going to the cinema.
- Male, 65-75+



Though rules are lifted, these 
lapsed over 45s still need to 
feel confident in cinema safety
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Information about ventilation 
system

Cleaning cinema thoroughly 
between shows

Promote consideration for others

Highlight quieter times for           
each title



Non-returners are less exposed to usual touchpoints: 
positive stories and WOM reassure and re-energise 
consideration
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I am now feeling a bit braver about going to the 
cinema once again. I will take one of my 
granddaughters as they are already going to the 
cinema without any problem.
- Female, 65-75+

I’m thinking about going to the cinema to see 
Belfast. I’ve seen various previews from a few different 
actors on different TV programmes (This Morning, The 
One Show, Graham Norton).  If I do go, I think I will go 
on my own, maybe one afternoon when the cinema will 
be quieter.
- Female, 55-65

• Gain confidence by 
knowing that others are 
having a great cinema 
experience

• Shareable content on 
social media helps 
cinema buddies 
reconnect

• Leveraging talent helps 
cut-through



Encouragingly, once returned, over 45s 
claim they will return again
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71%

of returners planning to go 
back to cinema in near 

future
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I went to see West Side 
Story with my wife, my son, 
daughter in law and my 11 
year old granddaughter . It 
was a fabulous way to go 
back, I loved it!
- Male, 65-75+

71%

of returners are satisfied 
with cinema safety 



20

Everything: the sound, vision, smell, the 
anticipation. There are very few 'legal 
things' that can give you that buzz!
- Female, 45-54
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